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NI ART I: WRITTEN RECEPTION (60 points) VAP
-l \Y) A
RGN (ACCESS TO INFORMATION FROM WRITTEN TEXTS) AN
WA . N 7WAA AN
\ _?'/‘:,,\\\ ,‘/@ Read the article below and then answer questions 1-9. {)L{,\\\/\):\\f\)
ARYZLVEUN NAR OIS
ViIlANASYT AN Y 1</
MR THE SMARTPHONE PROBLEMS OF GEN Z RSN
- AR
PANVINAR I NGFAAR

o WAzt People born betwe . WSS,

‘:\\,‘(\/‘\\\'{7 <} p en 1997 and 2012, known as Generation Z or Gen Z, are the first generation S)\\I‘\\”/:‘,lé\t

HOMAN to grow up in a world wher i {0 - N

$ﬂ£’:? \\\/’\ J s K | e the internet and digital devices are an essential part of everyday life :/;/\'\'I,\E\‘fl:/
\ . . N\ 7
N2\ 77 ccording to a re AN
:I” 'i' /:\‘,\\\(\‘)\' g cent global survey, over 90% of these young people own smartphones. Studies ‘lell)‘\‘/ﬁ\, N
A \|\I,\'/l X have shown that almost half of them suffer from what h ‘ ?{\\'/‘\:ill\,s
‘:\\Ill\\\;l<‘ . what has beCOme kl’lOWn as "Smartphone addICtlon" :,‘\/\\\’/\\,):\
N SAAR 5 They insist on keeping their phones switched on all d ' XN >
\‘Ib’/?\‘)’ I\'S all day long, and become very anxious when \//‘/\\"/\L\‘f-’-l/
Y l_}‘{,\\‘,’( \ separated from them even for a few minutes. \?\/:\\\,"\-ﬁ\(
AN LAY
PNNININN A Y HULAR

\‘\\\/| <\ . \\\ NG

vANASTO II  Psychologists who st ot S WA

\ :?',‘:/,'\\\ ,\‘/@ ) f g udy smartphone addiction are deeply concerned about its impact on the >Ll’|\\\\’\>|'\\f\)

AP NN ives of youn ZOADARNN
z,‘\ l:\,',.‘:(‘.;} z; young people. The phenomenon seems to be responsible for various problems that users ,/(:>\\'(\l’>_?!'://
N AN suffe i i ; . LA LN
AN r from, including difficulty sleeping. Furthermore, studi ,n,l(,.l,n"n‘,} .*',‘.‘
/\.‘\J\I,\' N 0 addicted , studies have found that many of those ?{\/\\,::,.W
MPARYT¢ addicted to smartphones cons i . . N7 WAL AN
\ %',‘:/,, N ,:‘I&\ " . p tantly shop online, buying things they don’t need. Psychologists call this >,/l’,|\\\\’\>'\\f\)
W “\\4‘\ \ S. compulsive buying behavior," or CBB for short. N ‘\/\\"/\ L“f.’.:’,
M\ N NSZ2S
\L 'l)/:\‘/\\\< \>\' I \T?’/‘)\\‘/l‘\ '3!\?
ANTIVAN CBB ha : . . REGAY AR
/}:\‘ >}§,('§75} s long been identified as a serious psychological problem. However, the number of \\i\\\;s\':’,’\{z
AINNNARD people affected has i : . ’ TPV
\ ,\(,} 4 S/\\?:\, s increased dramatically since the arrival of the internet. "That's not really \;17'?,{‘,\‘\;;{;
WOV surprising." . . ¥ NN
? P rprising," says Anit ARSI Y
i 'i}/‘{'\\\‘( \(>‘I g, say a Crane, a professor of psychology at Elton College. "Obviously, shopping \\7,/?\\}‘(,),\\
N 7Y 1 i i ; . > A\ 1
AR \‘l\’/\ N N 5 online is much easier than going to a store. An endle i . . ?l\'/\‘\:/’ W
SPNEA ss variety of products is available 24 h W ke
WILNAR day at the click of a button. And f i ours 2 |FHUWMES
XA AN . or compulsive shoppers, there is the added benefit that they can VoY
\l‘.//‘»\\/‘l,\,\‘ shop in secret. This saves them fr h Y ‘/\\\\\'/\’,\ )
AN o om the embarrassment of being seen by anyone who might |INGONISHY
,:': ‘\:‘ \/,l\'\/L //: criticize them for wasting their money." ?‘{\'//\\\':Z/\és

UAYINTA 24 RN

NG I\ AR\

\1’/‘::'\1,“<\ IV A link between CBB {>I<'>\ \/‘,l,\::{>

.‘\',} {/;\\/‘}l‘\' and smartphone use was identified in a study done at the University of //\\/\\\'/\\lfl\?.’.\’,
NIN OV 20 Udine, in Ita . . SN E C
/:..4 \/1\"/ \\\,\\\Z\ , in Italy. The researchers sent questionnaires to 300 students aged 18 to 24 and analyzed the .:._:‘/'/,\:\"n‘,\,'{':

OO TS responses. Accordi i ' WV N

\{\,‘(,,\\\\'l,:/,(\ P ding to their findings, people who are compulsive buyers have much in common: :’/‘:,:\\,l/)‘lé‘:

y VQ WD Foll 1 . . (54 \.V/

WALRRS ollowing a purch . . . “U\RIS

AR ',/‘?, \\\/ﬁ‘} S. g a purchase, they all experience an immediate feeling of happiness. However, that feeling ’,\\(\:l,\,,\‘?{,:/,
MNYWS quickly disappear . . ' ’ AN

/G'r\’/‘\‘/, \\\/\\\7/\ y ppears, and can only be regained by making another purchase. Locked in this cycle :":“,')'):“,'": '{'!:‘-
NSTIN AN compulsive buyers b . ’ VIVIS RSN
‘4\\[</\\\"/ Q p y ecome unaware of how much time they have spent shopping. They al t)?l\\\'/\\/é\
SENARA| 25 to be unable to consider the financial implicati g. They also seem [ R LA
‘Q R ,’/? \\\/’\ ) s er the financial implications of their behavior. \/, \/\\' I,\L\‘fl\/
A\ MNVK7 1L/
\“\‘/|\\/ N R TN
TN : : SNV

RESAAN/ V  In their st AN

,\:\‘\ J},/\' il 5: udy, the Italian researchers make several recommendations to combat CBB. A first R\"\’S\FL’,}é?‘

WONAUE t h i . : ANRCAVION

WONASS step, they su N

\ 7/‘::,\1 ,\‘\ (\\ p y suggest, is to reduce excessive smartphone use. To achieve that goal, schools and \>i7'l)\{:\'|,‘\:{>

\\/—\/ N univi 1t1 : . ’ AU Y
INIBWVA] ersities need t .. N W s
\\“/\ L ,‘\\4 ,,21\ ! o introduce educational programs explaining the risks of such behavior. In \<?\> :\,‘\:“-' l7\\/

A ... .

LT/ NN, addition, the r : A\

e \'I\\/ \/S esearchers stress the importance of a proper financial educati i N \'// \\:';\'\‘

}.\\,\\ (|;7 ,} 30 people pla thei cation. This would help young W ¥ N
U e plan ' . AR

I?:,\:’:‘\\'\‘(Q people plan their spending more carefully when shopping with their smartphones. >i<l¢‘/\>,‘\:‘>

NP NN VALY
VR OO
L’\l\/\\' 4 Ty \Iﬁ)\/ﬁ\w\

Cd 1~
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My nother recommendati MENAN
LS endation concerns the rol . ARSI
AT research e of online busi , 7\ 1Y
\'_\\\}I,' SN chers, could use the data they coll usinesses. Companies, say th RYAY ‘\,/.!'7
MYARYTI¢ collec 1 . . ’ (] [} \LIN
MINAR then be pre t to identify compulsive sho \‘-;\'i'v’\\'i':—'*.ﬂ.
Q{';" LN prevented from buying repeatedly withi ppers. These shoppers could WY ’(')\{?
IR might lead to an increase in ¢ y within a certain period of time. Ultimately such a pol 9,/1',!‘\\‘,6'\\"
AL QONAN om : a i < s
< T/NNY, pany profits polic Y2 HOARN
N l\// \\\ X 35 responsibility. " Yy P , as many customers would . o y \/\\\'/,\ NV
}:\\ \|§I,' A ponsibility. "The study recommendati appreciate this sign of social ,\\\\,:\ ‘\,/_"7
7 7 ons a [} \NLIN
:\,\I,\\\/,\I\‘ Change in Gen Z . re excellent," says Prof. Crane. " "\"‘\,i‘/\\,!‘,l,l "'n y
LAVSS en Z behavior only i e. "However, we wi NTIANSA LN
IV nly if all of them are i » we will see a WSk
W impleented YN
| /‘\\, \' — \\ \.
TS| QUESTIONS . A
A '\\1\/',\\/\\ nN TIONS (60 points) ‘/\\\\\\'l\lf,\.\/
o\ - YR -
WTal| Answ ; SINAVR
NONUS er questi 9 . 13V
N ‘:,,\\\ i (: q ons 1-9 in English according to the arti ?{\\'/\\\:f \'s
oS /ANY|  number of article. In questi : Sk
NAVALSY of the correct ons1,4,7 and 8 RAJAA]
R\ 4o answer. In the other questions, foll o > circle the {,L<'> N ll\“
-~ N b . -
ARONA follow the instructions. YUY
st AE N 1 N7 = T
VAN \'\ / . What are we : N, YA
AN told in paragraph I RN
"Q,‘\'Z:'l\\‘/\l\\?é i) Why digital device \)w?\';:‘[;:\
DR | I s are an essential part of lif. RN
RN 1 hat most : NA O
T
VAAANTTE iii) How G . ) PO R
AR eneration Z got its name. AN
WLAN ) Ho . $Taeak
STV w Generation Z di ) RATRAY]
\Lljg/“\(‘,’ \l\; differs from previous generations /i<|> \l\ll\::‘
TR | AROSRY
Ay BN . NV NI
WNAO| I (6 points) [ RGPV
B AW AITATCN . What NEIANLARN
RN can we understand about people who hive SR
\,*,\gz‘\(ufil\ / paragraph I smartphone addiction? Give ONE answer fi \ L//c Q/‘,"\{
ST/ ’ e Tro N
SN compen m RN
WG E THE SENTENCE. NN
SNV A NEIAFLAN
YLILNY They don' . WS
AY P ATV y don't want to .SWit . NhL A
Wl switch.off their.phones....... MDD NN -MDDI MANN \>,'l’ln‘\\\’>'\\'\
ey AU
/:b"\ ,‘ \/, I\\/\\ //\ .................................. . \//\\\\\\',\L> 'V.:/
WONA T poins) | IO
:(,\:/,“\/\VQ 3. Accordi : MIAAR
$ L= AN rding to lines 7-9, what problem might h :)‘\,\\\',:\,/,‘:\
RIS smartphone addiction cause? DI
AN QA (¢0) cause’ N X
= />,\\\\/ MPLETE THE SENTENCE NAY \II\| \‘\l\/
ANNINNAA : AR
}:\‘/\,} (' ;’/\ People mich ‘\?,1\\‘/1 SR
%’\‘/\‘\/\//\‘ ple might .hayve. difficulty. sleepin REPADAN
\ (Y <\ PINg..... IVATANESS \
e Nh A
‘\ """‘i,\\(“ .,\7 ‘\ | )/\/'\\\/>'\V‘
M ) A v
RONOOR 7 po AN
AMIIAANL 4. wh points) | FEINISIS
MVARVFT¢ . at are we told in li \(/|\\/1\' IR
NS | d in lines 9-11 about CBB? NN
WAy A Hoviisded SIS
NNV ' DLZANAN
‘.,"l\‘\"\' What ki . N \/’\|\|'\
A\ ~'|‘1<')\/\\ X ind of behavior it is. SO\ "\\’/\.!‘2/
v\ A\ \'\’/ iii) Why i \I/|\\/1\| N
AR y it constantly changes. AN
N7 N iv) How itcanb DA
A ‘-'\,l,\\é,,\ e prevented. Wz AN
LX) A \/’/'/ N
AR R
St BANEY . AR\ =,
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אליפסה

adico
תיבת מלל
switch off their phones.

adico
תיבת מלל
have difficulty sleeping.

adico
תיבת מלל
תשובות נוספות- ראה נספח
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5. Crane says, "That's not really surprising" (lines 13—14). What is not surprising? (paragraph III)
COMPLETE THE ANSWER.

M50 X7 -MHD1 MAIWN

(7 points)

6. According to lines 17-18, why might people with CBB be criticized by others?
COMPLETE THE ANSWER.

Because people with CBB .waste their. money. (online).................ccccooooooeeeeeeeeeeeeeens

7. What did the Italian study show? (paragraph IV)

®

ii)  Why most online shoppers are young people.

What makes people buy compulsively.
iii) How common CBB is.

iv) What financial implications CBB has.

(6 points)

8. What is the purpose of both recommendations presented in paragraph V?
To enable young people to (—).
1) identify when they have CBB
ii) understand why they use their phones so often

make better decisions regarding their use of smartphones

get a better financial education

(6 points)

9. What do we learn from paragraph VI about online companies? Give ONE answer.

COMPLETE THE SENTENCE. M5OI MR ~NI5DY MR

We learn how they can .identify compulsive shoppers. ... .

(7 points)
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אליפסה

linoym
אליפסה

adico
תיבת מלל
 identify compulsive shoppers.

adico
תיבת מלל
תשובות נוספות- ראה נספח


adico
תיבת מלל
waste their money (online).

adico
תיבת מלל
suffer from CBB.

adico
תיבת מלל
תשובות נוספות- ראה נספח
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"be separated from their phones (even a few minutes)(’

"suffer from compulsive buying behavior(]

_shop online[]

Cincrease their profits’’
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