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Part |: ACCESS TO INFORMATION FROM WRITTEN TEXTS (UNSEEN)

FACTORY — MADE FRIENDS

1. iv—-how Aibo can affect children.

2. Inlines 5 — 13, the writer gives several reasons why Aibo is so popular /

fascinating / appealing / people like / purchase Aibo.

According to lines 1 — 4 : He obeys commands / He raises a / his paw.

According to lines 5 — 13 : He can bark playfully / He barks / He has / uses the

playful bark.

4. Aibo also attracts older people / Adults like him as well.

Iii — Perform more complicated tasks.
vi — Understand unspoken commands.

6. (this) astonishing feat.

7. 1i — Aibo might become more popular than real dogs.
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PART Il : ACCESS TO INFORMATION FROM SPOKEN TEXTS
(LISTENING COMPREHENSION)

8. iv—To provide schools with books.

9. Today, he has a permanent place / it is open to the general public /it is

computerized.

10. ii — The subjects that readers are interested in.
11. iii — Why he sells them.
12. iii — selling the books.

13. He is worried / unable to sleep when thinking about it.
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