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  -  

gain a more accurate picture of consumer 

preferences



  -  

  -  

  -  

are turned to by businesses

emotions are a key factor in brand loyalty

is irresponsible

is not ethical
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identify what we'd be willing to buy.

��

predict actual consumer behavior.
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attract businesses.

��

are needed.

��

are becoming popular.

��

are used.
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many economic decisions are made on the subconscious level.

��

emotions play a major role in our preferences for one product 

(over essentially identical competitors).

��

emotions affect economic decisions.
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may have unethical implications.
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