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‘ : PART I: ACCESS TO INFORMATION FROM WRITTEN TEXTS (70 pomts)
| Read the article below and then answer questrons 1-7.

. KEEPING AN EYE ON MUSEUM VISITORS

When Richard Marshall walks around the Delroy Museum of Art, he doesa't look at

" the paintiugs. Iustead, he concentrates on the visitors, watching whether they stop in
front of a painting, whether they read the written information, which paintings they

* discuss with their co'mpa_nions, and so on. His observations help the museum find out

s . how people respond to the displays. |

This sort of assessment is part of the recent efforts made by museums worldwide to
increase their popularity. "It's no longer enough to simply display objects of cultural
1rnportance " says curator Anne Clement. "Now we also want to ensure tHat a museum
visit is exertmg and that the information we provide is clear- and captures the visitors'
10 _*'1nterest " Museums are therefore using a variety of means, such as d1stnbut1ng
\ questlonna.lres and hiring observers to monitor people's reactions. After analyzing -
the data, curators rmght decide to rearrange displays or rewrite some of the texts on

- -~

the gallery walls.

A thorough assessinent can take qurte a long time. Marshall has to wait for people;

15 to enter the museum gallery and then he has to take detailed notes, focusmcr on one .
or two visitors at a time. One mormnc s work reveaied that the average time spent in
a certain gallery was JLlSt under three minutes, and that a French landscape painting
was the most popular work: four out of the six visitors stopped in front of it, and
three of them read the label. Marshallfis now collecting this kind of information in 14

20 galleries that were reoentl.y redesigned, so that curators can see if 'f-urther changes '

are required' He expects it to take him two years to complete the assignmeut.r

- Visitors to- the Delroy Museum are mformed that they may be observed Whﬂe afew
have expressed rruld annoyance the rnajorlty agree with Bob Davis, an industrialist. -
i - - ”The museum should be evaluatmg itself," sald Davis. "In the business world, we do
| I 25.  that all the time." ’ ) ;
| | (Adapted from "Vlsltors go o d1sp1ay at the museum,” The Wall Street Journal,
- _ ' Auﬂust 20, 2010)
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( JUESTION (70 points)

Answer quest1ons 1-7 in English, accordmg to the article. In questlons 2,5 and 6,
circle the number-of the correct answer. In the other questions, follow the
1nstruct10ns

1. What do we learn from lines 1-37

PUT A v BY THE TWO CORRECT ANSWERS.

........ | i) What info;:mation Marshali gives visitors.
R i) What reaction to the dzsplays s most common.
- \/ iy - Why the museum needs MarshaH

........ iv) Why people visit museums.

e, {f) " What kmds of behaVIOr interest Marshall

...... i} What types of pamtmgs are dlsplayed in the museum.
) (2x8=16 points)

2. Accordiﬁg to Anne Clement, museums today are different from museums in the
| pastin(), (nes6-13) .
@ . the ‘goals tﬁéy set
(i)  the objects they ,displziy
(iii)’ tile m'lmber’of visitors they attract

(iv) - their cultural importance

- (8 poihts)
3 COMPLETE THE SENTENCE ACCORDING TO LINES 6- 13
Dlstnbutmg questlonnaures iS ONE WAY thAL ..ol oo, S
.muﬁ.e.!!m&.(y.ss..tﬂ).ms?!}.!??._l_'__99.91@'.19.?..”30“0“5 \
M5OI FIRT MDD MWD _ (8 points)
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4, 'Fourteen gallenes in the Delroy Museum were "recently redes1gned" (line 20)
What process is taking place at the museum following this redesign?

'Complete the missing mformatmn in the sequence below Base your answers on
lines 10-21.

, -'( 1Y The musetm wants to find out 1f the redes1gn was successful

(2) Therefore Marshall collects 1nf0rmat10n

3) The data he provides will be analyzed

make (further) changes

4) - Asaresult, the museum may.
' ' Moo XA -MBao1 MAWwN : (2x8—16 points)

5 What can we understand from'the descnp‘uon of Marshall s work? (Imes 14- 21)
(i) How Marshall decides which gallery to WOI'k m..
‘ Why Marshall s job requires pat1enee
(i) Why landscape paintings are popular

{tv) How many galleries the visitors goto, -
. (7 points)

6.  Inline 15 we are told Mazshall takes "detalled notes." f‘-&ccorchn':r to the mfonnauon l-
in lines 1-5, these notes mlght be about (-)
(@) his opuuon of the visitors
| (ii'): visitors' answers to his questions
the conversations betweeu uisitors
(i'v)‘  the information that visitors ask for o
- o : (7 points)
: 7. | What do most visitors to the Delroy Museum think about being. 0bserved’7
(lines 22- 25) . '
" COMPLETE THE SENTENCE.

isa good idea / should be done. '

(8 pomts)_ :

“They think that it
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Note: The exam continues on page 6.
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' PART II: ACCESS TO INFORMATION FROM SPOKEN TEXTS (30 points)

»

Answer questions 8-12 according to the broadcast. In questions 8 and 12, circle the
number of the corréct answer. In the other questions, follow the instructions:

(5 points.for each correct answer.)

GET MOVING
‘8. . What does the interviewer say in his introduction about the Get Mbving campaign?

(i) How long it Will last.

What its goal is.
T (iii) 'What children think of it.

vy~ How successful it is.

9. Whatdo we learn about the children v;}ho participated in the Glenville University
study? o , o '.
i PUT AV BY THE TWOQ CORRECT ANSWERS. -
. s 1) How many of them usually walk to school. .
. i) - 7 Why.fhey waﬁted to take part in the stud}.fr,: .
| ..M. @) Why they were divided into three groups.
i o e N iv)  Which grdup enjoyed the study the mo'ét. .
. V) | Why the older children did lz;ettéf |
: \/ !v'i) _ Whichzgro.up Ihad the worst results.

10. Write ONE thing that all the children in the study had to do in the research lab.

ANSWER:......(_.t.?‘.k.‘?).._.(.s.QYQK?!D,Q,allgllaf-’.e) tests. ... ST SRS e

N5V NN =N MAWN
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11.

12.

. .Give ONE finding of the Glenville University study.

COMPLETE THE SENTENCE.

The participants who were physically active .. Were much more relaxed. .

M50 X7 -NHD1 MAIWN

.

According to Dr. Morton, the city started the Get Moving campaign because'bf'

©.

(i) the need for more information

© (i) the health benefits for children’

the results of the study

(iv)  the advantages for parents
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3. museums are using to monitor people's reactions.
4 (2). Marshall is collecting information.

N

Marshall is collecting data.

N

Marshall collects data.

R

Marshall is taking / takes detailed notes.

4 (4). decide to rearrange displays and /or rewrite some of the texts on the gallery
walls.

10. watch a video.
11. did better at school.
N

got better results.



