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Read the report below and then answer questions 1-11.
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THE POWER OF SMELL
by Mark Hail

| Smells influence us in many ways. The smell of fresh bread makes us hungry and

the smell of cooking gas wams us of danger. Some scents bring back childhood
memories such as the smell of a favorite food.

However, smell doesn't only affect our feelings, it also affects our behavior. Recent
experiments have shown, for example, that the smell of a lemon can make us more

" energetic, whereas the smell of vanilla helps us relax. Other studies deal with the
. effects of smell on people's shopping behavior. These studies show that the use of

pleasant smells increases sales. One study found that the scents which a store uses can
atiract us to enter the store and make us biry more.

Many businesses now use this power of smell. A big hotel, for example, uses a

- smell of fresh flowers in the lobby and sells candles and other gifts with the same

scent. This scent-then becomes part of the pleasant experience in the hotel. The
hotel manager believes that after the hotel guests go home, whenever they smell
this scent, they will remember their stay and want to return. It seems that he is
right: since the hotel began usmeF this spec1a1 scent, the number of guests returning

to the hotel hasincreased.

Other businesses use smell to influence customers to buy ' specific products. One
example is a tea company that wanted to attract more customers. An advertising agency
advised the company to add the scent of the tea to the packaging so that customers could
smell the tea without openihg the box. Soon their products became very popular.

. Some people object to the use of smell by businesses and advertising agencies.

They claim that we can easily ignore advertisements that we hear or see but not

advertisements that use smells. Tn fact, people are often not aware that they are

being influenced by smells. Since it séems that scents will continue to be used by
businesses, we should try to understand how they affect us. Then, we might be able
to control their influence and maybe the next time our nose tells us to buy more, we
will be able to refuse. |
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Answer questions 1-11 in English according to the report. In questions 1, 3,
6,10 and 11, circle the number of the correct answer. In the other questions,
follow the mstructions. :

1. What is the subject of lines 1-37
i) The kinds of scents people like.
ity  The way different ﬁeople use smells.
fii) The influence of scents in childhood.

2 @ - The effects of smells on people.
_ . {7 points)

2. How do smells influence people's shopping behavior? (lines 4-9)

" ANSWER: pec,ple..!?}!x..lzl.serf._(.Y_V_h_ﬁ_r_l..t.l.ls_sme!!__l_l.l..t.l.l.ﬁ.§t9.r:.e...l.s.p_l_eas_an_t_) ________

(8 Domts)
3. What do we leamn about "the power of smell” from lines 4167
| 1) Some businesses refusé to use it. _
i) - Customers are asking businesses o use it.
Businesses are using it to increase sales.
iv) . Studies show it often has a bad effect on bu;_inesses,_ ' © ﬁointsj

4 How did the scent affect the hotel's business? (lines 10-16)

' ANSW_ER The number of guests returnlng to the hotel has mcreased 7
' @ pomts) -
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Give TWO examples of smells that make people remember past experiences.
Take the exa'ndples from two different paragraphs.
aNswer: (1) (thesmell of) a favorite food (paragraph 1)

| Mool XD -MDo1 mmwnl (2x8=16 points)

What can customers do now when they buy tea? (lines 17-20)

_ @ - They can'smell the tea before buying it. - '

1)  They can buy tea with new scents.
iii)  They can open the tea boxes in the stores.

iv)  They can buy bigger tea packages.
S . _ (9 points)

Copy the words that show that the ad\?ertising agency gave good advice to the tea
company. (lines 17-20) '

' ANSWER. Soon thgir productxs became Vefy popular. _
o (9 points)

"~ ‘Why dosome people object to the use of smell in advertising? (lines 21-27)

ANSWER: Because they cannot . ignore the advertisements that use smells.

© points)

What does the writer think about the future use of smells in advertising? (lines 21-27)

axswir, They will continue to be used (by businesses).

(8 points) .
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10. According to Mark Hall, if people understand the effects of smells they can ().
(lines21-27) - |
i) casily remember pleasant experiences
control theif shopping behavior |
“iii)  influence other people's feelings

iv)  tell businesses which smells they like

(& points)
11.  Another title for this report could be (-).
i} - Using New Scents
| i) -~ Research on Smells -
Smells thar Sell
iv) Popuiar Sceats
' (8 points)
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:(Paragraph 3) 5 noxw

the scent of candles and other gifts.
or

the scent of fresh flowers from the hotel lobby.



